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WHAT IS IPOP?
Four dimensions of experience

Ideas — concepts, abstraction I PO P

People — emotion, Object — aesthetics, making
narrative



The Cosmic Buddha Exhibition and Practicum




WHY DO IPOP?

BALANCE
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People Connections
(Memorable stories)

Striking Stimulating

Objects (World Ideas

treasures) (Compelling
point of view)

Memorable Physical
Experience

(Sophisticated design and
interactivity)

Drawing by Jean-Francois Leger, Canadian Museum of History



HOW DO YOU KNOW BEFORE IT’S TOO LATE?



TESTING FOR IPOP

The IPOP Exhibition Development Toolkit
* |s your team IPOP’ing? (IPOP online survey)
* |Is your concept demonstrating IPOP? (concept interviews)
* |s your content IPOP? (card sorts)
* Does your title have IPOP appeal? (title testing)
Are your displays IPOP? (paper prototypes)
Will it be an IPOP exhibition? (experience design)

Toolkit details available at si.edu/opanda/IPOP



